
Brand XX Communication Brief – 


Category and Brand: 
Fabric - XXX

Champion: 
Your Name

Project Name: 
XXX Extra Dark Care + DTI 

Issue date:  11/11/11



1. Project Description: 

Develop TV 15s creative to communicate the news and benefit of Extra Dark Care improved formula, while reinforcing this variant’s core benefit of keeping Dark clothes looking vivid.  

Business Objective: Increase penetration & use of XXX’s Extra Dark Care variant as a specialist detergent for all dark clothes. 

Metrics: LINK test ad temp score of at least 110 9target 112; Stretch 114). 
2. Background: 

XXX’s Extra Dark Care variant has enjoyed strong growth during the past two years, and at this point compares in size to the XXX AllFabrics/Complete base variant. 

The Extra Dark Care variant benefit is intuitive to consumers and addresses a real consumer need: Dark clothes lose their original dark color and vividness as they’re washed. 

However, Darks hasn’t brought to consumers any news in the past two years. With the addition of Dye Catching Ingredients consumers will now enjoy improved color protection. This concept scored strongly in BASES Concept testing with CPS 121.

3. Target Audience:

To whom do we want to talk? 
Women 25-54, who work full or part time (>60%) and skew higher income. More importantly, they give special importance to their clothes’ appearance because they believe 1) that when clothes fit and look good they have the power to transform how you feel, and 2) that it’s important to take care of clothes (even everyday clothes) because they signal a lot about who you are. 

What do they currently think & feel? 

Although I sort to take better care of my clothes, my dark clothes fade over time while those with light patterns become dull

What do we want them to think and feel? 

By washing my dark and dark patterned clothes with XXX Extra Dark Care I can make sure they’ll keep looking great.

4. Communication Channel Strategy: 

Extra Dark Care TV copy alternates with XXX Complete TV copy during 2H-2010. Communication look and feel integrated with XXX’s i360, to achieve equity synergy and brand halo. Communication complemented by other XXX i-360 such as FSI, PR, etc.
5. Communication Strategy: 

Long-Term Brand Positioning: 
For women who don’t want to risk or worry about any wash related damages, XXX is the brand of choice to best protect all their clothes in every wash load keeping them new, for longer

Single Minded Consumer Benefit (for this communication project):
XXX Extra Dark Care keeps dark colors vivid and prevents patterned clothes from becoming dull.

Reason to Believe:

XXX Extra Dark Care cleans without any harsh ingredients that can cause fading, and now contains special dye-catching ingredients that prevent loose dyes in the wash from dulling lighter colors.

Consumer Insight:

You take care of your dark clothes but your regular detergent doesn’t. It causes fading and doesn’t prevent lighter colors in patterned clothes from becoming dull.
Brand Personality:  

Empathetic, Trusted and now Rejuvenated.

Mandatories:

Deliverables:

    Creative for 15s TV Copy

Executional:
The copy should be clearly differentiated in setting, story, and feel from prior Stacy London XXX ads (any variant).
Use Stacy London as fashion expert endorser. Her personality should come through in thought provoking statements, but should stay away from comments that can be perceived as direct attacks or mean comments on the talent that represents the consumer
Side by-side color-dulling bowl demo vs. competitor (see example at end of brief)

Use of global iconography animation used in Finishing School at the closing of the spot. No tagline.

Cannot explicitly say that regular detergents “damage” clothes

Timing and Budget: 

Final creative must be aligned & approved in time to shoot this copy along with the XXX Complete “Dirtier” Route copy shoot.

Final TV Copy 15s and Digital versions must be ready to start airing on June 14, 2010 

TV Production Budget: $400,000 for joint shoot with XXX Complete (i.e. budget should cover shoot and post-production for both copies and their edits)
